Special Report 



Short yardage on football prices 


Long-term network contracts 
hold total rights increases to 
$6 million; 30-second spots in 
Super Bowl cost $275,000 

Last Saturday in Canton, Ohio, broad¬ 
casters kicked off a football season that 
will cost them more than $207 million. 
And it will keep bouncing until the final 
whistle is blown Feb. 1 in Honolulu's Pro 
Bowl. 

The $207,241,350 is the estimated total 
rights payment that the nation's radio and 
television will pay to take their cameras 
and mikes into the football stadiums this 
season. 

It's a modest $6 million increase over 
last year's $201,216,571. Most of the gain 
is attributable to new radio network con¬ 
tracts and to a slight adjustment in TV pay¬ 
ments to the National Collegiate Athletic 
Association. 

However, rights payments of the major 
television networks are virtually 
stabilized: The networks are in the third 
year of four-year contracts with the Na¬ 
tional Football League and the NCAA 
(Broadcasting, Aug. 7, 1978). 

Percentagewise, the biggest gains come 
at the local level in radio and TV rights for 
college and pro games. 

According to Broadcasting's annual 
survey of the networks, colleges and pro¬ 
fessional clubs, here is how the 1980 
radio-TV rights package breaks down: 

■ $199,225,000 from the television and 
radio networks for college and professional 
games. That is $5.2 million more than the 


$194 million for last season. 

■ $4,507,500 from local radio stations 
or rights holders for radio rights to NFL 
preseason and regular-season games. Last 
year the figure was $4,205,000. 

■ $829,000 for local TV rights for NFL 
preseason games, a substantial increase 
over 1979's $652,000. 

■ $2,679,850 for local radio and 
delayed TV rights to schools and colleges, 
13.5% more than last year's $2,359,571. 

The networks' rights bill for the coming 
season will have ABC-TV paying the 
NCAA an estimated $31.5 million for col¬ 
lege games; $46 million for NFL 
preseason and Monday night football; $12 
for its NFL prime-time miniseries; $1.5 
million for the Pro Bowl, and $200,000 for 
last Saturday's Hall of Fame game in Can¬ 
ton. 

CBS-TV will pay $51 million for its 
coverage of the NFL's National Football 
Conference games in preseason, regular 
season, playoffs and conference cham¬ 
pionship'. 

NBC-TV will pay $45 million to cover 
the NFL's American Football Conference 
during preseason, regular season, con¬ 
ference playoffs and conference cham¬ 
pionship. This is aside from $6 million for 
its Super Bowl telecast in January from 
New Orleans. Super Bowl coverage alter¬ 
nates each year between CBS-TV and 
NBC-TV. 

The national radio networks' coverage 
of college and pro games will cost more 
than $6 million in payments by ABC, 
CBS, Mutual and NBC. A major portion 
of that stems from the four-year contract 


renewal that CBS Radio signed with the 
NFL last winter. U runs through 1983 for a 
total of $12.1 million (Broadcasting, 
March 10). 

The game plans of local radio and TV 
stations' hometown coverage of the NFL 
action are on pages 58 and 59. And here's 
how the radio and television networks ex¬ 
pect to use the rights they are buying this 
season: 

ABC-TV was scheduled to open its foot¬ 
ball season last Saturday (Aug. 2) with the 
Hall of Fame game between San Diego 
and Green Bay. It was one of three 
preseason pro games on ABC's schedule. 
The others: Pittsburgh at Atlanta in a 
prime-time game Friday, Aug. 15 (9 p.m. 
NYT) and Philadelphia at New England 
Sunday, Aug. 24, at 12:30-3:30 p.m. 

Numerically, ABC's pro-football 
schedule is the same as last year's: 16 NFL 
Monday Night Football games plus three 
games on Thursday nights and one on a 
Sunday night. The regular-season opener 
will be Dallas at Washington on Monday, 
Sept. 8, at 9 p.m. NYT. (All Monday-night 
games will start at 9.) 

The Thursday-night specials will be Los 
Angeles at Tampa Bay on Sept. 11 at 9 
p.m.; San Diego at Miami on Nov. 20 at 
8:30, and Pittsburgh at Houston on Dec. 4 
at 8:30. The Sunday-night game will be 
San Diego at Dallas on Oct. 26 at 9 p.m. 

Howard Cosell and play-by-play reporter 
Frank Gifford will be joined by either Don 
Meredith (for 14 games of the regular 
season) or Fran Tarkenton (for 10 games 
including three preseason). 

ABC-TV has not yet announced details 
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“The DC-lO.The answers 
have finally caught up 
with the questions!* 

Pete Conrad 

Former Astronaut 

Division Vice President McDonnell Douglas 


"A year ago, there were questions. 

Serious, even urgent, questions in 
the public’s mind about the airworthi¬ 
ness of the McDonnell Douglas 
DC-10 jetliner. 

"Inevitably, the answers were 
slow in coming.They had to await 
the results of complex and time- 
consuming studies. One such test, a 
relatively new and highly sophisti¬ 
cated structural examination called 
Damage Tolerance Analysis, was more inten¬ 
sive than any previously used in the com¬ 
mercial aviation industry. 

"The answers finally caught up with the 
questions in December of 1979 with the final 
report of the National Transportation Safety 
Board; and with the January, 1980 final report 
of the Federal Aviation Administration. 

"Those answers are clear and conclusive. 
Teams of experienced, respected, indepen¬ 


dent technical experts using rigorous, 
objective methods established that 
the DC-10 meets or exceeds every 
standard of aerospace technology; 
that the tragic Chicago accident did 
not result from any design deficien¬ 
cies, and that steps taken shortly 
afterthe accident had eliminated any 
possibility of recurrence.The facts 
have proven, again, that the DC-10 
is a totally airworthy aircraft. 

"We want you, with responsibility for the 
dissemination of accurate information, to 
have all the facts about the DC-10. Our book¬ 
let,‘The DC-10, A Special Report’, puts those 
facts at your fingertips, and answers all of 
the relevant questions involved in the DC-10 
investigation’.’ 

For your copy, write; "Special Report" 
McDonnell Douglas, Box 14526,St. Louis, 
MO 63178, 


MCDONNELL J 
DOUGLAS 










of its Feb. coverage of the Pro Bowl. 

ABC will also put the opener of its 
NCAA Football season into Monday night 
on Sept. 1, featuring Texas and Arkansas 
at 9 o'clock. Three regional games are 
scheduled for NCAA FootbalVs opening 
Saturday edition on Sept. 6. 

College games already scheduled for na¬ 
tional telecast, in addition to Texas- 
Arkansas, are Pittsburgh at Penn State on 
Friday, Nov. 28 at 1 p,m., and Notre Dame 
at the University of Southern California 
on Saturday, Dec. 6, at 3:45 p.m. 

In all, NCAA Football will include 13 
national and 45 regional appearances, with 
each market receiving 23 games 
throughout the 13-week regular season. 
Among the bowl games, ABC will have 
the Sugar on Jan. 1 in New Orleans in ad¬ 
dition to the Liberty on Saturday after¬ 


noon, Dec. 27, in Memphis and the Gator 
in Jacksonville, Fla., on Monday night, 
Dec. 29. 

For the NCAA games, Keith Jackson 
will return as the principal play-by-play re¬ 
porter along with A1 Michaels. The leading 
analysts will be Frank Broyles, former 
head coach at Arkansas, and Ara Par- 
seghian, former head coach at Notre 
Dame. 

In the NFL games, 30-second spots are 
being sold at $110,000 each for 1980 or at 
$115,000 each, as a two-year “protected 
price" covering both the 1980 and 1981 
seasons. Last year, advertisers who had 
bought for both 1978 and 1979 were pay¬ 
ing $85,000 per 30; those who bought for 
1979 alone paid $95,000. 

In NCAA games, 30-second spots are 
priced at $50,000 each for 1980 alone, or 


at a “protected price" of $54,000 covering 
both 1980 and 1981. For the Liberty Bowl, 
30’s are pegged at $29,000 each; for the 
Gator, $50,000, and for the Sugar, 
$70,000. Last year the comparable figures 
were $25,000, $40,000 and $60,000. 

CBS-TV opens its professional football 
season on Sunday, Aug. 17, with the first 
of two preseason games, New Orleans at 
Houston, starting at 1 p.m. NYT. The sec¬ 
ond preseasoner, Pittsburgh at Dallas, is 
scheduled Saturday, Aug. 30, at 9 p.m. 

CBS’s regular-season schedule totals 
104 games, predominantly between Na¬ 
tional Football Conference rivals but 23 
between National and American con¬ 
ference teams. Kickoff date is Sunday, 
Sept. 7, when six regional contests are 
scheduled. Doubleheaders are set for eight 
Sunday afternoons: Sept. 14 and 21; Oct. 

TEXT CONTINUES ON PAGE 60 


Team 


Local TV preseason NFL coverage 


Originator 

Regional network; games 

'ham 

Originator 

Regional network; games 


scheduled; rights holder 



scheduled; rights holder 


AFC East 


NFC East 


Baltimore Colts 

Buffalo Bills 
Miami Dolphins 

New England Patriots 

New York Jets 


WMAR-TV Baltimore 


WKBW-TV Buffalo 
WTVJ Miami 


WBZ-TV Boston 


WPIX New York 


Regional net. of four: two live 
games, two tape delay; station 
holds rights. 

Regional net. of two: two live 
games; station holds rights. 
No regional net.; two live 
games, two tape delay; station 
holds rights. 

No regional net.; probably two 
games, status TBA; station 
holds rights. 

No regional net.: two games, 
status TBA: station holds 
rights. 


Dallas Cowboys KXAS-TV. Dallas-Fort No regional net.: one live 

Worth game, one tape delay; status of 

other two games (on national 
networks) to be determined; 
Nevin Lyerly Productions. 
Austin. Tex., holds rights. 

New York Giants WPIX New York No regional net.: four games. 

status TBA; station holds 
rights. 

No regional net.: three games, 
status TBA; station holds 
rights. 

No local preseason telecasts. 


Philadelphia Eagles WCAU-TV Philadelphia 


St. Louis Cardinals 
Washington Redskins WJLA-TV Washington 


Regional net. of eight: two live 
games, two tape delay: station 
holds rights. 


AFC Central 


NFC Central 


Cincinnati Bengals 


Cleveland Browns 
Houston Oilers 


Pittsburgh Steelers 


WLWT Cincinnati Regional net. of three: two live 

games, two tape delay: station 
holds rights. 

WKYC-TV Cleveland No regional net.; three live 
games: station holds rights. 

KPRC-TV Houston No regional net.: one live 

game, two tape delay; station 
holds rights. 

WIIC-TV Pittsburgh To feed one other station: one 
live game, one tape delay: 
station holds rights. 


AFC West 


Chicago Bears 

Detroit Lions 

Green Bay Packers 
Minnesota Vikings 


WBBM-TV Chicago 

WJBK-TV Detroit 

WBAY-TV Green Bay 
WTCN-TV 

Minneapolis-St. Paul 


Tampa Bay Buccaneers WTOG 

St. Petersburg- 
Tampa. Fla. 


No regional net.: two live 
game, two tape delay; station 
holds rights. 

No regional net.: two live 
games, two tape delay; station 
holds rights. 

Regional net. of four; four live 
games: station holds rights. 
No regional net.; two 
live games, two tape delay: 
Twin City Federal Savings & 
Loan Association holds rights. 
Regional net. of two; one live 
game, three tape delay: 
station holds rights. 


Denver Broncos 

Kansas City Chiefs 

KBTV Denver 

KMBC-TV Kansas City 

Feeds to two other stations; 
three live games, one tape 
delay; station holds rights. 

No regional net.: two live 

Atlanta Falcons 

NFC West 

WTCG Atlanta 

No regional net.; two live 

Oakland Raiders 

KRON San Francisco 

games, two tape delay: station 
holds rights. 

No regional net.; one live 

New Orleans Saints 

WDSU-TV New Orleans 

games, one tape delay; station 
holds rights. 

Regional net. of four; one live 

San Diego Chargers 

KGTV San Diego 

game, two tape delay; station 
holds rights. 

No regional net.; two live 

Los Angeles Rams 

KTTV Los Angeles 

game, two tape delay: Insilco 
Sports Network holds rights. 
No regional net.: one live 

Seattle Seahawks 

KIRO-TV Seattle 

games, status ol two other 

TBA; Bob Speck Productions 
holds rights. 

No regional net.; three live 
games; station holds rights. 

San Francisco 49ers 

KPIX San Francisco 

game, three tape delay: station 
holds rights. 

Feeds to one other station; two 
live games, two tape delay; 
station holds rights. 
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Team 


Baltimore Colts 


Buffalo Bills 


Miami Dolphins 


New England Patriots 


New York Jets 


Cincinnati Bengals 


Cleveland Browns 


Houston Oilers 


Pittsburgh Steelers 


Denver Broncos 


Kansas City Chiefs 


Oakland Raiders 


San Diego Chargers 


Seattle Seahawks 


Local radio’s pre- and regular-season NFL coverage 


Originator 


Regional network; games Team 

scheduled; rights holder 


Originator Regional network; games 

scheduled; rights holder 


AFC East 


NFC East 


WCBM Baltimore 


WKBW Buffalo 


WIOD Miami 


WEEI Boston 


WCBS New York 


Regional net. of 33; four 
preseason and 16 regular- 
season games (preseason will 
not be on regional net.); station 
holds rights with Metro 
Communications Sports, 
Rockville, Md., handling 
network. 

Regional net. of 10; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 26; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 32; four 
preseason and 16 regular- 
season games; station holds 
rights. 

No regional net.; four 
preseason and 16 regular- 
season games; station holds 
rights. 


AFC Central 

WLW Cincinnati 

WHK Cleveland 

Texas State Network 
(KTRH Houston) 

WTAE Pittsburgh 


Regional net. of 40; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 36; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 86; four 
preseason and 16 regular- 
season games; Texas State 
Network holds rights. 
Regional net of 43; tour 
preseason and 16 regular- 
season games; station holds 
rights. 


AFC West 


KOA Denver 

Regional net. of 16; four 
preseason and 16 regular- 
season games; station holds 
rights. 

KCMO Kansas City 

Regional net. of about 50; four 
preseason and 16 regular- 
season games; station holds 
rights. 

KGO San Francisco 

Regional net. of 15; four 
preseason and 16 regular- 
season games; KGO holds 
rights locally, Lombardo 
Associates holds rights 
outside of Bay Area, and 
KNX(AM) holds rights in 
Southern Calif. 

KSDO San Diego 

Regional net. of eight; four 
preseason and 16 regular- 
season games; station holds 
rights. 

KIRO Seattle 

Regional net. of 44; four 
preseason and 16 regular- 
season games; station holds 
rights. 


Dallas Cowboys KRLD Dallas 


New York Giants WNEW New York 


Philadelphia Eagles WIP Philadelphia 


St. Louis Cardinals KMOX St. Louis 


Washington Redskins WMAL Washington 


Games will be ted to Mutual 
Southwest network; four 
preseason and 16-regular 
season games; station holds 
rights. 

Regional net. of 21; four 
preseason and 16 regular- 
season games; station holds 
rights with Metro 
Communications Sports 
handling network. 

Regional net.of 24; four 
preseason and 16 regular- 
season games; station holds 
rights with Metro 
Communications Sports 
handling network. 

Regional net. of 25-30; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 94; four 
preseason and 16 regular- 
season games; station holds 
rights with Metro 
Communications Sports 
handling network. 


NFC Central 


Chicago Bears 


Detroit Lions 


Green Bay Packers 


Minnesota Vikings 


WBBM Chicago 


WJR Detroit 


WTMJ Milwaukee 


WCCO Minneapolis- 
St. Paul 


Tampa Bay Buccaneers WDAE Tampa 


No regional net.; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 45; four 
preseason and 16 regular- 
season games; station holds 
.rights. 

Regional net. of 75; five 
preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 
approximately 25; four 
preseason and 16 regular- 
season games; Twin City 
Federal Savings & Loan 
Association holds rights. 
Regional net. of 35; four 
preseason and 16 regular- 
season games; Tatt 
Broadcasting Co. holds rights. 


NFC West 


Atlanta Falcons WGST Atlanta 


Los Angeles Rams 


New Orleans Saints 


San Francisco 49ers 


KMPC Los Angeles 


WGSO New Orleans 


KSFO San Francisco 


Regional net. of 75. with 
negotiations also underway 
with Alabama Network; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of 20; four 
preseason and 16 regular- 
season games; station holds 
rights. 

Regional net. of approximately 
40; four preseason and 16 
regular-season games; Insilco 
Sports Network holds rights. 
Regional net.of 12; four 
preseason and 16 regular- 
season games; station holds 
rights. 
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5, 19 and 26, Nov. 23 and Dec. 7 and 21. 
Other coast-to-coast games are Chicago at 
Detroit on Thanksgiving Day (Thursday, 
Nov. 27); New York Giants at Washington 
on Saturday, Dec. 13, and Chicago at Tam¬ 
pa Bay on Saturday, Dec. 20. 

The NFC first-round playoff is 
scheduled for Sunday, Dec. 28; divisional 
playoffs on Saturday, Jan. 3, and Sunday, 
Jan. 4, and the NFC championship game 
on Sunday, Jan. 11. 

NFL Today, a pregame, half-time and 
postgame program, will again be broadcast 
by CBS on each game day. 

CBS's broadcast teams for the NFL 
season are as follows, with the play-by-play 
reporter listed first and analyst second: Pat 
Summerall and Tom Brookshier; Vin 
Scully and lrv Cross; Curt Gowdy and 
Hank Stram; Gary Bender and John Mad¬ 
den; Lindsey Nelson and George Allen, 
and Frank Glieber and Roger Staubach. In 
addition, Dick Stockton and Tim Ryan will 
also handle play-by-play, and Sonny 
Jurgenson and John Morris will again 
serve as analysts. 

CBS-TV will also carry six college bowl 
games: Blue-Gray at Montgomery, Ala., 
on Dec. 25 at 3-6 p.m. NYT; Sun Bowl at 
El Paso, Tex., Dec. 27 at 1:30-4:30; Cotton 
Bowl at Dallas Jan. 1 at 2-5 p.m.; Peach 
Bowl at Atlanta Jan. 2 at 3-6 p.m.; East- 
West Shrine Game at Palo Alto, Calif., 
Jan. 10 at 2:30-6 p.m., and Senior Bowl at 
Mobile, Ala., Jan. 17 at 1-4 p.m. 

CBS officials refused to discuss pricing, 
but it was understood that over the full 
season, the NFL games are priced at an 
average of about $80,000 per 30-second 
announcement, as compared with about 
$62,500 last season. 

The CBS Radio network, for the third 
year—and the first year of its new four- 
year contract —will broadcast 36 NFL 
games: 26 regular-season contests, includ¬ 
ing all 16 Monday-night games, starting 
with Dallas at Washington on Sept. 8 at 
8:50 p.m. NYT, and all 10 postseason 
games. Hank Stram and Jack Buck will 
cover a majority of the games; Lindsey 
Nelson and Jim Kelly will cover some. 
Dick Stockton will handle pregame re¬ 
ports, and Brent Musburger NFL updates 
and half-time reports. Don Klein rounds 
out the team. In addition, Stram and Buck 
will anchor a six-part series of 14-minute 
NFL Preview reports Sept. 1-6. 

CBS Radio will also cover three college 
bowl games: the Sun on Dec. 27, the Cot¬ 
ton on Jan. I and the Senior, on Jan. 17, 
plus a Cotton Bowl Preview on Dec. 31. 

Among advertisers signed for CBS 
Radio's NFL coverage are U.S. Bedding 
(through Grey Advertising); General 
Motors Acceptance Corp. (Campbell- 
Ewald); Owens-Illinois (Howard Swink 
Advertising); Buick (McCann-Erickson); 
True Value Hardware Stores (Home Pro¬ 
ducts Marketing Association); Anheuser- 
Busch (D'Arcy, MacManus& Masius); du 
Pont (BBDO); Homelite (SFM Media 
Buying Services and Henderson Advertis¬ 
ing); Stewart-Warner (Brand Advertis¬ 
ing); Sunmark Industries (Gardner); State 
Farm Insurance (Needham, Harper & 
Steers) and CBS Entertainment (direct). 


Mutual Broadcasting System will be 
back for the 13th year with the full Notre 
Dame schedule and an array of nine regu¬ 
lar-season games between other college 
powers. 

In addition. Mutual will be in the third 
year of its five-year contract, reportedly for 
a total of $ 1.5 million, with the Southwest 
Conference. Under it. Mutual Southwest 
Radio Network will cover the entire 
schedules of each of the nine conference 
colleges. These will total 63 games, with 
most on a regional hook-up. 

MBS's college bowl line-up will be the 
Holiday Bowl, Liberty Bowl, Hall of Fame 


Network Line-ups 

ABC-TV 

Hall of Fame Game 

Aug. 2 

NFL preseason games 

Aug. 2 

NCAA college games 

Sept. 1 

NFL Monday Night Football 

Sept. 8 

NFL prime time miniseries 

Sept. 11 

Pro Bowl 

Feb. 1 

Liberty Bowl 

Dec. 27 

Gator Bowl 

Dec. 29 

Sugar Bowl 

Jan. 1 

Hula Bowl 

TBA 

CBS-TV 

NFC preseason games 

Aug. 17 

NFC games 

Sept. 7 

NFC divisional playoffs 

Jan. 3-4 

NFC championship 

Jan. 11 

Sun Bowl 

Dec. 27 

Blue-Grey Game 

Dec. 27 

Peach Bowl 

Jan. 2 

Cotton Bowl 

Jan. 1 

East-West Shrine 

Jan. 10 

Senior Bowl 

Jan. 17 

NBC-TV 

AFC preseason games 

Aug. 23 

AFC games 

Sept. 7 

AFC divisional playoffs 

Jan. 3-4 

AFC championship 

Jan. 11 

Fiesta Bowl 

Dec. 26 

Rose Bowl 

Jan. 1 

Orange Bowl 

Jan. 1 

Super Bowl 

Jan. 25 

CBS Radio 

Package of 36 NFL games 
including Monday-night 
games, and all 

postseason games 

various times 

Sun Bowl 

Dec. 27 

Cotton Bowl 

Jan. 1 

Senior Bowl 

Jan. 17 

Mutual Radio 

NFL games 

Sept. 7 

Notre Dame games. NCAA 

wildcards 

various times 

Holiday Bowl 

Dec. 19 

Hall ol Fame Classic 

Dec. 27 

Liberty Bowl 

Dec. 27 

Gator Bowl 

Dec. 29 

East-West Shrine 

Jan. 10 

Orange Bowl 

Jan. 1 

NBC Radio 

Fiesta Bowl 

Dec. 26 

Rose Bowl 

Jan. 1 


Classic, Gator Bowl, Orange Bowl and the 
East-West Shrine Game. 

On the professional side, MBS will offer 
16 NFL games on Sunday afternoons 
beginning Sept. 7, with each preceded by a 
15-minute pregame show at 3:45 p.m., 
NYT 

Mutual Southwest Radio Network will 
again carry the Dallas Cowboys' 
preseason, regular season and playoff 
games. It will take feeds of the Cowboys' 
radio originator, KRLDtAM) Dallas. 

Mizlou Productions, New York, again 
this season will handle five bowl telecasts: 
the Garden State Bowl on Dec. 14 (12:30 
p.m. NYT); the Holiday Bowl Dec. 19 (9 
p.m. NYT); Tangerine Bowl Dec. 20 (8 
p.m. NYT); Hall of Fame Classic Dec. 27 
(8 p.m. NYT) and the Bluebonnet Bowl 
Dec. 31 (8 p.m. NYT). 

NBC Radio will carry the Fiesta Bowl on 
Dec. 26, starting at 3:30 p.m. NYT, and 
the Rose Bowl on Jan. 1, starting at 4:45 
p.m. A spokesman said the network has 
not started to sell these games and 
therefore has not set rates for advertisers. 

NBC-TV kicks off its regular-season 
coverage of 100 professional games on 
Sept. 7 with seven regional contests, three 
starting at 1 p.m. NYT and four at 4 p.m. 
Before that, it will have two preseason 
games, Houston at Dallas on Aug. 23 
starting at 9 p.m. NYT and New England 
at Seattle on Aug. 29 at 8:30 p.m. 

In postseason play NBC will have a wild¬ 
card playoff on Dec. 28, AFC divisional 
playoffs on Jan. 3 and 4 and the AFC 
championship game on Jan. 11. Super 
Bowl XV is set for Jan. 25, starting at 6 
p.m. NYT. 

NBC also has three college bowls: the 
Fiesta on Dec. 26, the Rose on Jan. 1 (at 5 
p.m. NYT) and the Orange, also on Jan. 1 
(at 8 p.m.). 

NBC's announcing teams include Dick 
Enberg and Merlin Olsen; John Brodie 
and Don Criqui; Charles Jones and Len 
Dawson, and Sam Nover and Bob Trumpy. 

The price for a 30-second commercial 
announcement in the Super Bowl has 
risen to a record $275,000—up from 
$234,000 last year on CBS and $185,000 
the preceding year on NBC. 

In the AFC regular-season games, 30's 
are pegged at an average of $70,000. In the 
Dec. 28 wild-card playoff they come to 
$115,000; in the divisional playoffs, 
$155,000, and in the AFC championship 
game $140,000. For the preseason games 
the average is $47,500. 

In NBC's college bowl games, 30's are 
priced at $45,000 each in the Fiesta, 
$150,000 in the Rose and $130,000 in the 
Orange. 

Broadcasting's check of local rights 
holders indicated that neither fears of 
recession nor increased station rates has 
appreciably stemmed the flood of up-front 
buying. 

Ted Adkins, general manager of wtae- 
tv Pittsburgh, reported in-game 
availabilities for the Steelers were sold out 
five months ago and that, for all intents, 
selling has been completed on adjacencies. 

Gary Brandt, assistant general manager 
of krld(am) Dallas, the Cowboys' radio 
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What major schools get from local-regionafi radio and local TV 

Radio 

Conference Teams stations 


Atlantic Coast 

Big Eight 

Big Ten 

Pacific Ten 

Southeastern 

Southwest 

Western Athletic 

Others and independents 

Totals 


8 

318 

8 

307 

10 

375 

10 

132 

10 

771 

9 

200 

8 

50 

62 

681 

125 

2,834 


TV 

Total 

stations 

rights 

8 

$178,000 

16 

293,100 

16 

377,750 

21 

509,000 

68 

527,000 

8 

250,000 

1 

110,000 

72 

435,000 

210 

2 , 679,850 


Independents do not include Notre Dame 


originator, said sales were going extremely 
well. "Even with economic conditions 
being what they are, w r e are confident of 
selling out well before the season begins," 
he added. 

Mark Oristano, executive producer for 
Texas State Network's Houston Oilers' 
radio games, believes the current business 
lag will have some effect, although it 
hasn't hurt the network's Oilers business. 
"Sales are good,'' he said, "although 
there's no question that the state of the 
economy is affecting certain forms of ad¬ 
vertisers. For instance, Detroit is not buy¬ 
ing as it did in other years." 

Phil Costin, general sales manager of 
wiod(am) Miami, said that tighter times 
have had a minimal effect on the sale of 
Dolphins time. "For example, Pabst is out 
this year due to a change in marketing 
strategy, but Budweiser is in," he ex¬ 
plained. "For the second straight year all 
programing went in four weeks, with other 
advertisers in line should there be an 
availability. And, I'm speaking of all 
Dolphins programing that begins at least 
two hours before each game and runs as 
late as 8.30 in the evening" 

Robert Hyland, vice president and 
^general manager of wcbs(am) New York, 
said its Jets advertising was 100% sold at 
prices up close to 20%. Across town, 
wnew(aM) was expecting to wrap up its 
Giants sales by the end of last week. 

A spokesman for wbbm<am) Chicago 
said Bears sales "have never been better" 


"Sales for Green Bay (Wis.) Packers 
games are always excellent," according to 
wtmj(am) Milwaukee, which reported it 
was 99% sold out by the end of July. 
Preseason sales at wbay-tv Green Bay 
were well past the 70% mark last week. 

Wkbw(am) Buffalo, N.Y., said its Bills 
radio games were sold out, in some cases 
with prices 10% more than last year. From 
wkbw tv the word was that preseason Bills 
TV game sales were "on target " 

If there was a local softness, it was in in¬ 
dustrial cities such as Detroit and Cleve¬ 
land. Wjar(am) Detroit said its. Lions 
sales were a little behind last year, with 
75% sold to date. Wjbk-tv there reported 


60% of its Lions sales completed. Short of 
Browns sell-outs in Cleveland are 
whk(am) at 80%, and wkyc-Tv at 75%. 

David Halberstam, manager of the Katz 
Radio Sports Division, sees an erratic pat¬ 
tern in national and regional spot advertis¬ 
ing for pro football. Halberstam, whose 
unit represents radio originators for nine 
clubs, said some outlets are doing "quite 
well" and others are "rather sluggish" 

He said there is no consistent indicator 
to explain the differences; in some in¬ 
stances, he conjectured, it's due to the 
success or failure of the football franchise 
and, in others, it’s stations and advertisers 
getting caught in the recessionary squeeze. 


PI! YOUR 
BEST AGAINST 
DAN SNYDERN 


Last year, nationally-known sports prognosticator Dan 
Snyder entertained football fans from Washington, DC 
to Casper, Wyoming. This fall, we’re betting he'll en¬ 
tertain even more people. 

Each Wednesday, your announcer can call our toll-free 
number and talk with Dan personally. (You have the 
choice of broadcasting live or taping for repeat shows.) 
These five-minute segments become an on-going, 20- 
week, "pick the winners" contest between your best 
sports sleuth and Dan. And if there’s a disagreement, 
well . . . that's when the fun starts! 

Each program is tailored to your audience—with spe¬ 
cial attention given to regional college football. So, you 
get one program that covers college and pro games in 
your area, plus the Monday Nite Game of the Week. 
And, it's yours to broadcast (at no extra charge) as many 
times as you like! 



Just call 800-336-4989. We’ll tell you how Dan can 
build your 18+ male (and female!) listenership . . 
FAST! 

Dan Snyder has the only football show that makes sense 
to both me as a station manager and my 18 + audience. 

. . . It's the show for the '80s. We're all looking forward 
to this new season. Dave Allen, KTWO Radio 


INTRODUCTORY OFFER—1980 SEASON* 

Market Cost 

Market Cost 

Top 10 $800 

11-20 700 

21-50 $600 

51- 400 


WE DARE YOB! 

Twenty shows (includes 16 regular season.. 3 play-oft week-ends, and 
Super Bowl). Special Promo Package Available! 


Broadcasting Aug 4 I 98 O 

ftJL 















